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Division 33: Western Australian Tourism Commission, $61 773 000 — 

Mr J.M. Francis, Chairman. 

Dr E. Constable, Minister for Tourism. 

Ms S.L. Buckland, Acting Chief Executive Officer. 

Ms K.A. Lamont, Chairman. 

Mr D. Lowe, Acting Executive Director, Corporate and Business Services. 

Mr D.J. Van Ooran, Executive Director, Eventscorp. 

Mr P.G. Kealley, Acting Chief Financial Officer. 

[Witnesses introduced.] 

The CHAIRMAN: Member for Rockingham. 

Mr M. McGOWAN: I refer to page 401. The note at (a) refers to a decline in staff numbers from 159 to 74. As 
a former tourism minister, I preface my remarks by saying that without doubt the Western Australian Tourism 
Commission was one of the most professional and focussed agencies I have come across, which did a lot with a 
very small budget, by comparison, in promoting tourism across Western Australia, and the staff within it were 
very committed and hard working. Can the minister explain why she has decided to massacre this agency by 
cutting more than half its staff numbers, where these cuts will be, who is going to lose their job and from which 
regions? I will put some context into the genesis of this decision. In 2005, the now Premier but, at that time, 
former backbencher, told me that he thought the entire agency should become a destination marketing operation 
rather than something that performs a broader role. Is the genesis of this massacre of the staff numbers from the 
Premier’s experience as tourism minister in 1994?  

Dr E. CONSTABLE: The answer to the last part of the member’s question is no. The genesis was the global 
financial downturn, and the board of Tourism WA reflecting on that and deciding it wanted to look at the agency 
to see what the industry requires into the future given that situation. The global financial downturn provided the 
opportunity for a re-examination by the board of the operations and the strategic direction of the agency. I will 
ask the chair of the board to fill the member in on that, because the board members did a lot of work before they 
came to talk to me about that and in more recent months they have discussed the re-examination of their strategic 
direction. It was the board that drove this. It had nothing to do with any statement that might have been made 
several years ago by the now Premier.  

Mr M. McGOWAN: The minister has not answered my other question, and perhaps it can be answered by way 
of supplementary information. Who is going to lose their job out of this massacre of staff numbers?  

Dr E. CONSTABLE: Let us start with Ms Lamont giving a little more detail on where the direction came from, 
and then we will look at the detail of that.  

Mr M. McGOWAN: We have two minutes until lunch time. I would not mind an explanation from the minister, 
because it was the first part of my question. 

Dr E. CONSTABLE: The member asked both questions and it is really important, because the member has 
talked about massacres and all sorts of things — 

Mr M. McGOWAN: What else could it be called? 

Dr E. CONSTABLE: It is really important for the member to understand where this direction came from, 
because it relates to the second question about the staff. I would like Ms Lamont to give us some detail of that.  

Ms K.A. Lamont: Yes, I am very pleased to. The board members went out toward the middle of last year and 
talked extensively to industry. We invited 3 000 stakeholders in the industry to talk to us about where they 
believe the emphasis of taxpayer money would be best spent in terms of growing tourism in this state. As we 
went around the state and talked to businesses, small and large—those who worked in overseas, interstate and in 
the Western Australian markets—it was very clear they felt that Tourism WA was being all things to all people 
and was unable to focus and stick to its objectives, and that what the industry really needed was customers being 
driven to their door. It was about refocussing on the importance of marketing and driving customers and bringing 
customers to Western Australia; it was about driving that aspiration into conversion. Secondly, they felt that 
there needed to be a genuine focus on air access and events—because events are often the hook that is the 
compelling reason why a customer would choose to come to Western Australia. We listened to industry very 
carefully over a six-month period and consulted extensively with industry associations as well as individuals. 
The board came to the conclusion that a change in the business model was required to grow tourism into the next 
decade.  
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Mr M. McGOWAN: Who will be losing their job?  

Dr E. CONSTABLE: I will refer the question of staff changes to the CEO.  

Ms S.L. Buckland: At this point I am unable to tell the member specifically who will no longer be employed by 
Tourism WA. However, I would like to explain the process by which we will be filling the new structure. The 
new structure went out to consultation with the staff on 20 May, and we have received considerable feedback 
from the staff and have made some minor changes to that. Next Tuesday, permanent staff will be invited to apply 
for roles within the new structure via an expression of interest process. Their applications will then be reviewed 
by members of the executive team and then we will make determinations about who will be placed in the roles of 
the new structure.  

The CHAIRMAN: Members, the time is now 1.00 pm. Member for Rockingham, I am sure you will be top of 
the list when we come back in one hour’s time at two o’clock. 

Meeting suspended from 1.00 to 2.00 pm 

The CHAIRMAN: Member for Rockingham. 

Dr E. CONSTABLE: I will just comment that the CEO was halfway through her answer to the previous 
question, if the member wishes to hear any more. 

Mr M. McGOWAN: Yes; sure. 

The CHAIRMAN: Would the member like to repeat the question, or do we know where we are up to? 

Mr M. McGOWAN: I think we are pretty clear what the question was. I want to continue on with the question, 
though. 

The CHAIRMAN: The minister is deferring to Ms Buckland. 

Dr E. CONSTABLE: Yes. 

Ms S.L. Buckland: As I was saying, early next week we will commence a process by which the permanent 
employees of Tourism WA may express an interest in one of the roles in the new structure, and then the 
executive team will review those applications and determine who will be offered a position in the new structure. 
Tourism WA has 103 permanent employees. Those who are not able to secure a role in the new structure will go 
into the redeployment process, and we will be working very closely with those employees to try to help find 
them roles in other areas of the public sector. In fact, I have already begun discussions with other agencies about 
placing those employees potentially in other agencies. Obviously, those people will continue to be employed and 
paid by Tourism WA until they find other roles. 

Mr M. McGOWAN: I might add at the outset that Ms Buckland said 103 employees. The budget says 159 
employees. However, my question, in the light of that, is to the minister. The minister is saying that she wants to 
refocus on and change the nature of the agency and how it does its work. Of course, historically, it has had three 
limbs: the events part of it, destination marketing and industry development. Industry development, of course, is 
something that, broadly, I do not think that is understood, in that if we improve the visitor experience, 
particularly for locals, hopefully they will come to visit and spend more money in the same marketplace rather 
than go elsewhere. My question to the minister is: firstly, why does the minister have so little confidence in the 
industry development component of the agency that she is going to essentially abolish it; secondly, if the 
minister is going to do this, which she obviously is, why is it that in sacking more than half the staff of the 
agency, the minister is going to increase the marketing component in this year’s budget by only a minuscule 
amount, if any; and, thirdly, which regional areas are going to lose their staff; how many people in each of the 
regional tourism organisations will this be, in addition to Tourism WA staff; and how much money from each 
regional tourism organisation will be withdrawn? 

Dr E. CONSTABLE: There are about three questions there, so we might have to go back over them. I think the 
first one was about investment in infrastructure; is that correct? 

Mr M. McGOWAN: No. Destination marketing and events are one aspect, but improving the experience that 
people enjoy when they go to a tourism location inside the state is a main part of what the agency does. So I 
asked the minister: why does she have no confidence in that visitor servicing and industry development 
component; secondly, considering the minister is going to sack half the staff of the agency and refocus on 
destination marketing, why is there virtually no increase in the destination marketing budget; and, thirdly, what 
is happening to the regions, which areas are losing their staff and what is happening to the funding of the 
regional tourism organisations? 

Dr E. CONSTABLE: Let me start with the last one. The regional tourism organisations will remain, and will 
remain strong, and they will be supported and will continue to work very closely with Tourism Western 
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Australia. Their function does not change—in fact, I think it is strengthened—under this new direction of 
concentrating on marketing. So there is no question about the regional tourism organisations. They have proved 
their worth. This also recognises Tourism Western Australia’s view and my view of the importance of the 
regions. Those RTOs will be a continuing and strong feature of tourism in Western Australia. That is the answer 
to that one. 

Mr M. McGOWAN: But is the minister cutting their budget as part of this? 

Dr E. CONSTABLE: No, their budgets have not been cut. As the member said, three areas will be targeted. 
These include marketing. Clearly, as the chairman said, what has come out of the consultation with the industry 
is that it wants Tourism Western Australia to focus on marketing in particular to bring people here to spend their 
money and to stay in their hotels and their motels and their B&Bs and so on. That is what the industry wants. 

Mr M. McGOWAN: I understand what the minister says, but the budget is not going up. 

Dr E. CONSTABLE: The budget, in a sense, is being reorganised so that there will be — 

Mr M. McGOWAN: But it is not going up. If the minister looks at page 400 of the Budget Statements, she will 
see that the estimated actual for 2009–10 was $28.5 million for destination marketing. In 2010–11 it is going to 
$34.3 million, but that includes $3.3 million from the Perth Convention Bureau that used to be elsewhere. 

Dr E. CONSTABLE: That is right. 

Mr M. McGOWAN: So it is going up in total by roughly $2.5 million. 

Dr E. CONSTABLE: This reorganisation means a refocusing and reorganisation of the spend in those areas. It 
will take four years to reshape the organisation, and a budget of $31 million will be the budget that we will be 
saving to spend. 

Mr M. McGOWAN: I am sorry; I do not understand. Is the minister saying that she will be spending 
$31 million on marketing or that she will be spending an additional $31 million on marketing? 

Dr E. CONSTABLE: That is what will be spent. But I will ask the CEO to give some more information. 

Ms S.L. Buckland: As a consequence of the restructuring of Tourism WA, we are able to free up $31 million 
over the next four years, which will be invested in marketing, and that is a comparison versus last year’s budget. 
So, versus last year’s forward estimates, over the next four years, marketing will be $31 million better off than it 
would have been under last year’s forward estimates. 

Mr M. McGOWAN: The minister did not answer the other two questions. The minister answered regarding the 
RTOs, but, as the minister knows, they are both overseas and in regional centres. I think there are roughly 10 in 
regional centres, and there are five or six staff members of the agency overseas. Are they all gone, considering 
that the ones in Asia, in particular, do an outstanding job? Lastly, the minister did not answer my question about 
why she seems to have so little confidence in the industry development and servicing component of the 
department. 

Dr E. CONSTABLE: I think it is fair to note, in terms of the last question that the member asked, that tourism 
now is a very mature industry in Western Australia. Visitor servicing and visitor services exist throughout 
Western Australia and are usually provided through local government, and I think that is the most appropriate 
place for them to be provided through. What we need, as I started to say before the member repeated his 
questions, is marketing and development of events, and a third thing is encouraging investment—investment in 
hotels, for instance. That is extremely important. The predictions from reviews that have been done are that if we 
do not do something about the hotel stock and increase the number of hotel beds, we are going to be in dire 
straits in a few years.  

Mr M. McGOWAN: I agree with that, but that is called industry development, which you are cutting. 

Dr E. CONSTABLE: We are not cutting it all. There will be a strong but smaller division of Tourism Western 
Australia that in fact does that, but it will be honing and concentrating its efforts far more on things like 
encouraging investment rather than on some of the other activities that it has undertaken. The board regards the 
industry as a mature industry. I have just outlined the aspects of support that they need from government. They 
are, firstly, events to encourage people to come to WA; secondly, marketing to encourage people to come here; 
and, thirdly, concentrating on encouraging investment and working across government in the area of tourism 
infrastructure and development. That third aspect is one of the really important aspects. There are at least 18 or 
19 government agencies involved in tourism. 

[2.10 pm] 

Mr M. McGOWAN: Yes. 
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Dr E. CONSTABLE: My impression on becoming Minister for Tourism was that Tourism Western Australia 
had become very siloed. It was employing its own planners and people like that, rather than working more across 
government, as it should have been. 

Mr M. McGOWAN: The actual question I asked the minister was whether all staff numbers in Tourism WA in 
the country and in overseas offices have been deleted. 

Dr E. CONSTABLE: I will ask the chief executive officer to give the member detail on that in a moment. One 
of the very important developments overseas, which I saw myself in Singapore and Malaysia when I was there 
recently, is that by contracting local people to provide that service, we can have greater coverage with those 
people who can do that job for us. That is therefore the direction in which we are going in some of our overseas 
areas. This will be something that happens not tomorrow, but over a period of time. There may well be some 
markets—maybe China, which is a developing market—which would be the last to be changed in the way they 
are serviced, either by employee or by contract. I will ask the CEO to give the member more detail on that. 

The CHAIRMAN: As background? 

Dr E. CONSTABLE: Yes. 

Ms S.L. Buckland: We currently have five international markets that we service with marketing agencies: 
Singapore, Malaysia, the United States, New Zealand and — 

Mr M. McGOWAN: Korea and Japan? 

Ms S.L. Buckland: Yes, South Korea. Then we have four markets where we employ staff: the United Kingdom, 
Germany, China and Japan. We will be moving to the agency model in those other four markets over the next 
12 months, if it is appropriate. 

The CHAIRMAN: The member for Rockingham can ask one more question; then we will need to move on. 

Mr M. McGOWAN: My question is on a different subject. 

The CHAIRMAN: No. I have the member for Rockingham listed after the member for Darling Range. 

Mr A.J. SIMPSON: My question refers to the seventh dot point on page 398 regarding Indigenous tourism. It 
refers to a unique selling point that high-spending visitors are seeking and that the government commissioned the 
Western Australian Indigenous Tourism Operators Committee to look into. Can the minister inform us on how 
the committee will promote Indigenous tourism in Western Australia? 

Dr E. CONSTABLE: I thank the member for the question. I think Western Australian Indigenous tourism is one 
area of tourism that we would all want to see increase. In 2008–09, Tourism WA and the former office of 
Aboriginal economic development funded a review of the Western Australian Indigenous Tourism Operators 
Committee—WAITOC—to determine areas in which we might be able to assist and help this fledgling area 
develop. Sinclair Knight Merz undertook the review, and part of the review was to establish a five-year strategic 
plan for WAITOC. A number of recommendations were made and the review identified that WAITOC needed to 
streamline its role and responsibility into a number of key areas. Those areas are pretty straightforward. They 
are: advocacy—representing and advocating for Aboriginal tourism at all levels, local state and federal; 
marketing—involvement in marketing their particular products; facilitation and networking—this is centred on 
Aboriginal people helping and mentoring each other; and input into the state government’s tourism strategies. 
We therefore regard Aboriginal tourism as a vital part of the development of tourism in Western Australia. 

I understand that there are about 83 market-ready Aboriginal tourism products; and a number of others are 
coming on-stream and being developed. It is therefore an area that is developing quite rapidly, although from a 
small base, and is, obviously, very important in regional parts of Western Australia. Given that importance to 
regional Western Australia and to Aboriginal people living in regional Western Australia, there is a partnership 
now between the royalties for regions program and Tourism Western Australia to provide a total of $440 000 a 
year for three years: 75 per cent provided through royalties for regions and 25 per cent through Tourism WA’s 
budget. I will ask the chair of the board to perhaps add to those comments about WAITOC and where we see it 
going, given that the report went to the board. 

Ms K.A. Lamont: It is interesting to note that I have just been at the Australian tourism exchange, which is the 
national expo for buyers and sellers for international product. Western Australia is well represented in terms of 
Indigenous product, and it is growing. There is increasing interest from both the traditional markets of Germany 
and the UK, and also more so from Malaysia and Singapore. There is therefore much enthusiasm from that 
sector. 

One aspect that was very clear in our review was that the best people to help grow Aboriginal tourism are 
Aboriginal tourism operators. Giving them the confidence and capacity to build their own association and own 
industry is clearly very important. There is no doubt that most of the work is done in the regions; therefore, as 
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the minister said earlier, the opportunity to stop the siloing of Tourism Western Australia and start working 
across government is very valuable. 

Mr M. McGOWAN: I refer to page 399. The minister will see there that outcomes and key effectiveness 
indicators show that in each of the years of this minister there has been a significant decline in the spend and 
number of tourists in Western Australia. My question is: firstly, does this explain why the minister sacked 
Richard Muirhead, and can the minister explain why she got rid of Richard Muirhead; secondly, can the minister 
advise the committee as to when she expects to replace Mr Muirhead with a permanent head of Tourism WA; 
and, thirdly, does the minister expect that the Extraordinary Taxi Ride project will suffice to turn around these 
very poor figures that the minister has achieved, and can she advise the committee as to how much the 
Extraordinary Taxi Ride is costing Western Australia and what sort of impact it is having nationally and 
internationally? 

Dr E. CONSTABLE: There is no question that the domestic spend has dropped; it is a worldwide trend and it is 
certainly the case that it is a national trend. I will get exact figures for the member in a moment. Internationally, 
in fact, we have done quite well compared with other jurisdictions in Australia and compared with global figures 
as well. I will give the member those figures also in a moment. The number of domestic tourists, therefore, has 
gone down. There are a number of reasons for that, and it is not just because I have being sitting in this chair; it 
is because of the high Australian dollar. In the 12 months to February this year, 170 000 Western Australians 
travelled overseas. They took advantage of low fares and the high Australian dollar, and travelled overseas 
because of that rather than holidaying at home. Similarly the other states have found the same sort of trends 
occurring. Therefore, domestically, interstate and intrastate tourism have been greatly affected by the high dollar 
and cheap fares. If the member looks at the visitation figures for day visits to attractions such as the Zoo, the Art 
Gallery of WA and other day destinations, he will see that there has been an enormous fall locally in visits to 
those places because people are choosing to spend their discretionary money in a different way. 

Mr M. McGOWAN: They are also closed some of the time; I suppose that might explain it. 

Dr E. CONSTABLE: It is very attractive to fly to Bali when there is a cheap flight available and when the 
Australian dollar is at 90c to the US dollar, as it has been until quite recently. I think it is explained by that. 

The member asked a range of questions. I did not sack Mr Muirhead. If the member wishes to discuss Mr 
Muirhead’s employment or otherwise, he should speak to the chair of the board, and not to me. I had absolutely 
no hand in that at all, and would not. As the member knows, as the minister I could not possibly do that anyway; 
so it was a pretty stupid question. I will ask Ms Buckland to give the details of the Extraordinary Taxi Ride 
project. We will perhaps start by asking the chair of Tourism WA to make a comment on Mr Muirhead.  

[2.20 pm] 

Ms K.A. Lamont: As the member would know, Richard had been the chief executive officer of Tourism WA for 
more than eight years. He was highly competent. He did a very good job over a period of time when there were 
massive issues in the state, particularly in terms of workforce. The board continued to talk to industry about the 
direction that the industry wanted government to take. In terms of growing gross state product, the member 
would know that at the moment it is around $7 billion. The board genuinely believes it can be better. The 
direction was to focus more and more on marketing and on big-ticket infrastructure. The member may know that 
the board has now got its top 15 priorities, particularly around things such as eco retreats in the Kimberley, 
improving air access both into the north and into the south, as well as a serious issue that needs to be worked on 
continually, which is hotel rooms in Perth. Mr Muirhead made the call that his career should perhaps take 
another turn. He was very supportive. In fact he was supportive the whole way through the board’s discussions 
about the way we should look at things. Mr Muirhead took the opportunity to finish. The member would also 
know that Ms Buckland has been acting in that position. With this restructure, as it has been announced, all 
executive jobs will go to open advertising within the next three to four weeks.  

Mr M. McGOWAN: I asked a number of other questions.  

Dr E. CONSTABLE: The member asked about the cost of the Extraordinary Taxi Ride. I ask Ms Buckland to 
give the member that detail.  

Ms S.L. Buckland: The total cost of the Extraordinary Taxi Ride campaign is $4.5 million, of which 
$1.4 million has been contributed by sponsors and industry. The total cost to government is $4.5 million. The 
Extraordinary Taxi Ride is the first campaign in a series of campaigns that are designed to bring the new brand 
“Experience Extraordinary” to life. It has had some very pleasing results to date. To date, more than 350 media 
clips worldwide have reached 58 million consumers with an estimated advertising value of $2.4 million. The 
campaign has received coverage around the world in publications such as The Examiner in Washington, The 
New York Times, the Guardian in the UK and the China Times, and by the American Broadcasting Company. 
We have also secured television coverage locally on Today Tonight, nationally on Sunrise and in New Zealand 
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on TVNZ’s morning breakfast program. There have been more than 145 000 visits to the website and 13 000 
hours of consumer interaction on the website. We have attracted a wide range of sponsors who contributed that 
$1.4 million including: Qantas; Travelpoint Holidays, which is a division of Australian Outback Travel; 
BankWest; TomTom; Skywest; Telstra; Budget; Western Australia’s Royal Automotive Club; and 
McInerney Ford. In addition we have had some very positive feedback from wholesale partners participating in 
the campaign. Some wholesale partners have reported double-digit increases. One of the aviation partners 
reported a triple-digit increase in bookings to Western Australia.  

Mr M. McGOWAN: Is the minister attributing that to the Extraordinary Taxi Ride? 

Ms S.L. Buckland: They attribute it directly to their participation in the campaign.  

Mr M. McGOWAN: When the minister suggests that it costs the state $4.5 million, what is the total that the 
minister would suggest is the advertising benefit from this? I forget the exact term. What would the minister 
quantify would be the total overall advertising value from the campaign?  

Dr E. CONSTABLE: I will ask Ms Buckland to answer the question. 

Ms S.L. Buckland: I do not have that detail to hand today. I would like to take that question on notice if 
possible.  

Mr M. McGOWAN: Can the minister provide that by way of supplementary information? 

Dr E. CONSTABLE: Yes, we can do that. 

The CHAIRMAN: Can I confirm what the minister is happy to provide.  

Dr E. CONSTABLE: A figure that equates to the value of the — 

Mr M. McGOWAN: Perhaps the information surrounding it, rather than just a number on a bit of paper; the 
justification for that figure.  

Mr J.N. HYDE: The business case.  

Dr E. CONSTABLE: We can clarify this. There was one figure that Ms Buckland just gave of a value of — 

Ms S.L. Buckland: The estimated advertising value of the media coverage is $2.4 million.  

Dr E. CONSTABLE: Does the member want a breakdown of what those areas would be that would contribute 
to the overall value?  

Mr M. McGOWAN: As far as I can tell, from what Ms Buckland has said, the department spent $4.5 million in 
order to get $2.4 million value —  

Dr E. CONSTABLE: No; there is more to it than that.  

Mr M. McGOWAN: That is what I am asking for; and how the minister would justify that.  

Dr E. CONSTABLE: So the member wants the total, including $2.4 million, of direct marketing and the value 
to the state. 

Mr M. McGOWAN: That is right. 

Ms S.L. Buckland: We will not be able to provide that by next Friday because the campaign is not yet over.  

Dr E. CONSTABLE: The campaign does not end until the thirteenth. 

Mr M. McGOWAN: To date.  

Ms S.L. Buckland: When the campaign concludes, we will get data from our partners in the campaign. We will 
also conduct market research to calculate the economic value of the campaign.  

Dr E. CONSTABLE: The point is we cannot calculate that until it is completed.  

Mr M. McGOWAN: Can I have supplementary information on what the minister has secured to date, which is 
what the minister indicated earlier, and therefore would be available? 

Dr E. CONSTABLE: That will be an approximate value of what has been secured to date in terms of articles, 
news clips and all the others. 

Mr M. McGOWAN: The “value” was the word that was used; yes. 

[Supplementary Information No B33.]  
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Mr F.A. ALBAN: I refer to page 400 of the Budget Statements. Two-thirds of the way down that page is the 
heading “Event Tourism” under item 2. What did the 2010 Red Bull Air Race deliver for the state? What are the 
government’s expectations for the air race in 2011?  

Dr E. CONSTABLE: I thank the member for the question about the Red Bull Air Race. It is interesting to 
reflect that we have this beautiful river out there, the most wonderful setting in South Perth with the city 
surrounding the river, and yet it is used so infrequently for this sort of activity. On the day, it was the most 
perfect Perth day that even the member for Perth himself could have thought up. It was a sensational day, and a 
great success as an event as well. There was an estimated 290 000 spectators.  

Mr J.E. McGRATH: He was lucky he got an invitation!  

Dr E. CONSTABLE: And the member for South Perth. 

Mr J.E. McGRATH: I didn’t get an invitation but that didn’t matter! I could have a free look. 

Mr J.N. HYDE: We waved to each other across the water!  

Dr E. CONSTABLE: It is estimated that 290 000 spectators experienced the race right around the river. An 
economic impact study is currently underway for the 2010 event. There was about an 18-month gap between this 
year’s event and the previous one. I think that extra amount of time reignited people’s enthusiasm for the event. 
The previous one was in the second half of 2008. The economic impact study from the event in 2008 indicated 
that around 7 000 people came from interstate and overseas. It is a very, very popular motor sport. It attracts a lot 
of visitors. I would expect that this year’s event probably attracted an equal number of visitors from interstate 
and overseas. I understand the direct spend in 2008 was $11.2 million. I also expect very similar results for this 
year as well.  

It is a very important event in terms of media impact. The media impact study for this year is also underway. I 
understand the Red Bull Air Race generated over 195 traditional news stories in Australia, with an equivalent 
advertising value of $1.1 million. The figure of $1.1 million does not include international coverage. There was 
very comprehensive international television coverage this year. Perth is one of only nine cities to host the Red 
Bull Air Race. Perth is a city that the organisers just really love to come to because we are able to have the 
runway right next to the venue itself. It is very unusual to be able to do that. Other cities around the world, such 
as Rio de Janeiro and New York, are cities that host Red Bull, or have hosted Red Bull. It is a very effective way 
to promote Perth and the Swan River. The fireworks for Australia Day and this event are about the only 
occasions that bring people right around the river. We should be looking at other events that do just that, to show 
off the city, particularly if we can get international television coverage. Next year the state government will be 
sponsoring it, and also next year Matt Hall, the only Australian pilot, will be here. He delivered the goods on the 
Perth leg this year and came second, and he is doing pretty well overall in the races around the world. This is an 
excellent event for us because it brings vibrancy to the city, it attracts people from around the Perth metropolitan 
area and regional areas, and it attracts international visitors. It covers almost all bases of an event. 

[2.30 pm] 

Mr F.A. ALBAN: I have a further question. 

The CHAIRMAN: I think we have just run out of time. 

Dr E. CONSTABLE: We have another division. 

The appropriation was recommended. 
 


